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Please find below the answers to Notice of Opposition #�%%�,&%-�We find no objective data to 

support Opposer case therefore we are asking to grant the Applicant’s Trademarks as 

requested. 

 

Priority and Likelihood of Confusion 

1)� The Opposer found necessary to apply for specific Trademarks using composed words or 

expressions using word MATCH as follows: 

a.� MATCHWORDS  – U.S. Reg. No. 3299484 

b.� MATCHPHONE – U.S. Reg. No. 3299484 

c.� MATCHPLAY – U.S. Serial No. 86343573 

d.� MATCHUPS – U.S. Serial No. 86812200 

e.� MATCH EVENTS - U.S. Serial No. 4666847 

f.� Match.com Events - U.S. Serial No.86215941 

g.� MATCH & Design – U.S. Reg. No. 4805047 

Opposer realized the importance and went thru the effort to obtain these trademarks for very 

particular word combinations but he did not applied for MATCHFACTOR or MATCH FACTOR.  

Also, besides these Trademarks, per the statement of the Opposer (page 5, upper paragraph) : ” 

The MATCH  Marks also include a variety of common law  “MATCH” trademarks that 

Match.com has  also used over the years, including MUTUAL MATCH,  REVERSE MATCH, and  

MATCHPHONE”.  

Again, we outline that Opposer went to great extent to obtain specific trademarks containing 

word Match in separate or single composed expression but did not mention or claim the use of 

terms MATCH FACTOR or MATCHFACTOR at any time. 
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The Opposer did not used the words MATCH FACTOR or MATCHFACTOR and he did not find the 

need or use to apply for a Trademark therefore he does not have Priority. 

2)� There is no objective confusion between the marks.  Major search engines and online stores 

make clear discrimination between the marks. Here are  extracts from major search engines 

and on line stores: 

a.� Google Play Store 

i.� Search for word “Match” returns only suggestions related to the 

Opposer. See Exhibit 1A 

ii.� Search for word “MatchFactor” of “Match Factor” returns only 

suggestions related to the Applicant. See Exhibit 1B 

b.� Google web 

i.� Search for word “Match” returns only suggestions related to the 

Opposer. See Exhibit 1C 

ii.� Search for word “MatchFactor” of “Match Factor” returns only 

suggestions related to the Applicant. See Exhibit 1D 

c.� Apple iTunes  Store 

i.� Search for word “Match” returns only suggestions related to the 

Opposer. See Exhibit 1E 

ii.� Search for word “MatchFactor” returns only suggestions related to the 

Applicant while word “Match Factor” returns no suggestions. See Exhibit 

1F 

 

No use of mark in commerce before Application or amendment to allege use 

was filed 

1)� In 2014 the Applicant developed a novel algorithm technology for matching persons prior 

to filing for Trademark. The trade name came naturally, out of common language used to 

define the specific act of calculating the match, hence: Match Factor / MatchFactor.  

Applicant used this mark on June 22, 2015 when a Provisional Application for Patent was 

filed on for “System and Method for Matching in a Network Environment”.  See Exhibit 2 

containing an extra with the paragraph related to the field of the Invention and associated 

screen pictures. 

The Applicant trademark has no relation to Opposer and originated organically.  

2)� Applicant started using publicly this mark on July 27, 2014 when he obtained the 

registration of the website www.matchfactor.co. See Exhibit 3A 
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3)� The website www.matchfactor.co using the marks was public and functional on Nov 12, 

2014, formal date used for Trademark. A screen capture of the webpage was attached as 

Specimen to the Trademark filing. See Exhibit 3B  

Both marks MATCH FACTOR and MATCHFACTOR were used in commerce in connection to 

the provisions of the Subject Services by the Applicant on and prior to Nov 12, 2014. 

 

Request to Consolidate 

Even on this Answer we responded to both Oppositions, we consider that later we may 

arrive at a level of detail where the decisions may be different for these cases. As a result, the 

Applicant requests separate proceedings as Trademarks are different even the opposing parties 

are the same. 

 

 

 

Respectfully Submitted, 

 

Date: June 24, 2016 

By: /Irina STAN/ 

 

Irina STAN 

Managing Director 

Match Media Group LLC  

16192 Coastal Hwy 

Lewes, Delaware 19958-3608 
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Date: July 6, 2016 

By: /Irina STAN/ 

 

Irina STAN 

Managing Director 

Match Media Group LLC  

16192 Coastal Hwy 

Lewes, Delaware 19958-3608 
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Exhibit	1A	

Search for word “Match” returns only suggestions related to the Opposer 

 

 

Exhibit	1B	

Search for word “MatchFactor” of “Match Factor” returns only suggestions related to the Applicant 
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Exhibit	1C	

Search for word “Match” returns only suggestions related to the Opposer
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Exhibit	1D	

Search for word “MatchFactor” of “Match Factor” returns only suggestions related to the Applicant 
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Exhibit	1E	

Search for word “Match” returns only suggestions related to the Opposer
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Exhibit	1F	

Search for word “Match Factor” returns only suggestions related to the Applicant. 

 

 

Search for word “MatchFactor” did not returned any result. 
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Exhibit	2	

Paragraph from the Applicant’s Provisional Application for Patent (dated June 22, 2015) 

field of the Invention and associated screen pictures 
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Exhibit	3A	

Website www.matchfactor.co was acquired and public on July 27, 2014 prior to Nov 12, 2014, 

formal date used for Trademark.  
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Exhibit	3B	

A screen capture of the webpage www.matchfactor.co was attached as Specimen to the 

Trademark filing 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


